CICP Faculty Commercialization Award
Funded by the Central Indiana Corporate Partnership (CICP)

Nomination Form/Criteria

Purpose of the Faculty Commercialization Award

The Faculty Commercialization Award will involve a cash prize of $5,000, as well as official recognition at a major campus event and at the Inventor’s Recognition Dinner.  The Award is offered in recognition of Purdue tenure-track faculty members and research scientists who have been most active and/or successful in their efforts to contribute directly to the commercialization of Purdue-generated/owned technologies.  The award is intended as an official acknowledgement of the importance of technology commercialization by Purdue faculty, as well as its relevance for preeminence in the Discovery, Learning and Engagement priorities of the University.

Timeline for nomination(s) submission and Award Presentation:

Nominations (including self-nominations) for the annual Faculty Commercialization Award should be submitted by August 13, 2010 to:

John A. Schneider

Assistant Vice President for Industry Research/Outreach

Chair, Faculty Commercialization Award Committee
Office of the Vice President for Research

610 Purdue Mall

Hovde Hall, Room 303
W. Lafayette, IN  47907-2040

E-mail: jas@purdue.edu
Fax:  765-494-8323

Nominations can be sent electronically, faxed or sent campus mail.
The annual award is expected to be presented on November 4, 2010.

Selection Criteria(s) (Submissions must be prepared to address the following criteria, must be drafted in fonts not smaller than 12-pt., with not less than 1-inch margins all around, and must not exceed 2 pages in length.)

1. Award candidates must be tenure-track faculty members or research scientists of Purdue University.

2. Commercialization outcomes must be materially influenced by the inclusion of intellectual property, copyrights, or other creative works emerging from Purdue University tenure-track faculty or research scientists, and by the direct contributions or involvement of the faculty member or research scientist.

3. To what extent do the nominee’s commercialization activities advance the Discovery, Learning and Engagement objectives of the University?

4. To what extent do the nominee’s commercialization activities contribute, in rank order, to the economies and culture of Indiana, the USA, and to the other nations and societies of the world?

5. How commercially successful has/have been the nominee’s (or licensees’) business(s) through which the innovation(s) was/were brought to market?

